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A vidolel X il BB Ah QBTN T 2nle] A8 FE Qo) Zuxs
B £FE ARUNE GAoH: volaw ABFANZL AL IS W3 gtk 24 vltieled
Aele] BAYE AR1E BAsl AR ABEC] AR WekAQl oloplsk AR TATE I S,
Tk JUEE BolFl AR At F0e) ofe GAA 27k BHEEA Ao Sk
A 1A B3 Q9 Aot PAN HAL Fssbl sitk £ A7 Sl |4 vhol Az BTl
A 1099] Q2Eksel thebt XS] ofnl o] UgRAS Bl AAHE AR EA BHE 1S
FHo= Tl

2 AT A3, A vlelaR AEFAM G FRbel| w2 MAR A Ad A, A8 A, <7t

AR 3714 Ao speksigliu), 48] AA e ARRA, A4 U] St 227 Aefulolelel
ERAHYL, AN A4S AR Seffe] el TRk mAEAA XS Bxsta Ak 1o
U, SREAN BAE T AN AN Y 2Ek) Bdolt mele] o £91S F BB
ol ARG} fARE BlEE Aok GIglom, AAH AE Hel 23 S v BEAEe] AP
WL Qlgiek. Rk, AR Folt o AelA] Seiiks o7k AANE 47 At TheRt Fle) ol
A8 Eal FASEAE, oF B5ol Be §3 A1 Agolt 2l B9 AL A5 24
9 WS R o9k o] W AT wlolAz ABFANEL ANS Agehs 2t FAE B
el olg SEAel A EHow ARl uARI} Alole] IEE XS fAske] iFI} 2Eeka
919t
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QYoM AnfEZ Tt =& oET} &
7 HQ1e] AFs A Ak S8 AFUAleld AER
24 wjrjole] AMelo] F5atal ik &

= HQ1e] it At dieEl 715, Ffat
© A g 4rleh 2 qEs 38t

RN ofuel, Ak dat Belel gt
R A=4Ql wmFo] YAl Qltk(Back et al,
2013; Chung et al, 2012; Kim & Ahn 2016).

53], 2 7P AgA7E 2 Q1B 13 (Instagram)
& =l JAEY o] 8210 68.7%7F AHESEAL Sl
27 u|t]o]Z2(DMC report, 2017), UAERTH A}
S A EE &) vlg- e How vlotE
1 3ITKSheldon & Bryant, 2016). 24 H|t|o]o]lA]
AFREL Eelo] Frolal o ARIRIXE A

at7] flal Aprlnte] A} A HdE =9

A
. AAERTZ A BEQL o]n]X] BES F]3)
T a3k FEEA FA J,
AF 5o A T QAAEIWH Fpow
W3lakar 91O (Jun, 2019), F7HS AA|7F A2+
= AT ERk ohel, 1 QoA Ay
of wg} M2 2u)r} FolEw 130E

of
F(F
o
offt mo

24 w7t AAR R ATE 4
st Absl A g e 5 Qe A
& AlFsA HEA, duk ARIES of
TS 71 £8H4] AHE7Heultural capitalist) 2
s = cHMcQuarrie et al., 2013). &2}1Ake]l
A HFe o7 FAell TS 7R JIEFAA
(influencer)”} 55 WAl WA, Aeql, Aen
2JE] (celebrity) £+ T71 Auiel AZFAA7}F diA

b
kg

.

2
X,
E o2

o] wX= Pl WP FFEta e
(Samsung design net, 2018), WA 7G5S 254
o7 JAEFAAN AR &3S 1Esk 9,
o] 50 AH|A} Q12T Elof| v]X]= &k ot
peket sHEAQl A4 WaE 1 ik

I8y FEE 22 Y (followen) S 717 AEF
AME A AEYY U= gdste] 2RSS}
H= A7t Eof ofw] 7912 X5 HlojuHA
FItHRocamora, 2002). 227} 4 1 o]/do]
H9, A2 & A WS sk
©] al(Lyons, 2018), 7o) Q= JAEFAAMTE £
|2} A S w7 EWA(Kim & Choo, 2019), 3
Zolli= vlo] A2 AEFAA (micro influencer)”} Al
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mlol=iE QUETQIN] thet SHEAel AL
oM HlE e A ow olel tjg Wkt el

A=l QA Fot, dnkAo R HZ 9] 1,000~
10,0002 K31 w|7Hmega), "l =% (macro) 3!
EFAXMRT} 7RI} 23, A ARt Tk
Wi=(nano) JEFAA R o] &

AEFANE HILA FL JYOT #YH 2d
22 FYo= P9 AL BHtL e T
e Qo) 7R ARUES FHeka ] uhe
o 71 QBT ]3| B sle] 50| B
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A meel AF FuE S8 deral 2e
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s wlo]az elEselne] Bt mhe ARk YApdel

wjF-oll(Choi & Cheong, 2017; Kim & Choo, 2019;
Kim et al, 2019) "|t]o] & 7QlE0] AdAl &F
oA oA 2R 9] Apot FAE FHsaL A
H, 53] ¥k dHdste] ojwdt SAS Holu

A FAR R BAgoRA sid wlolaw

EF2AMel njclof

HAA] =80 X}*Ll
W& F4lo] Azt M 74 digt AAE E
AR FTe HEoka Aole ﬂ%?ﬂ
S A 3K Thompson, 1995). $-2]&= i A3
g Lol AZekal =7)= A vtolE ARS-E)
%%@Ei Edsh wAXE ddgtezZ A gl
Tl Al Aols ERlith
<l UlElOi% NANA #Fale] A} FAE-&
ANGRAA = AR gAloll, 225 't &
k= =771 =tk
Aoy Al 22l 87 FollA] ztote] 7HsAd
= Bt ti”kE At 271 AlFe] digk A
&S Sh(Whilttle, 1997). Alo1H F7t = dA
AAIE T T Aoks: APE 5 g, ot 7H°J°l

ofe] mo.

EAsHs tEAlet & F=
O]Ur(Miller 1995). Turkle(1995)°] =, 4%‘%—3—
s Fd W3] o2 A4 AER Wb

Aolel 74 Fae eetel Folapd 2
g Qoimlalw, Ws ol A2 D 2k @
3] wlol tIRoln 4549 Aol wa
sth eafelola] Jole apaAel AXEL A
s ME v Aoks F#stal, s97F 23
7P BAEE BolF7) % $H(Kozinets, 2002).

o

i
o>
=
n
a
K3

Katziz B8] 7152 484 715, A1l 715,
VIR 7V, AR 718 oA T
o, o] % FPIEH 7158 SANE sk 1

d
Zlof| F-geh= Ao} omA & 14ketr] S8l Aot
Y ¥ (self-expression) 2} &}o} 77 (self-determination)
9] Wgg FHsh=H T Ty AFH
(Kim, 2016). ©]°]l thall Wilcox et al.(2009)> ‘}o}
3] 7igo] 2] Al 9] efm|E Ay ar Q7] o
of EAARI 2o} A& xHdR= Lol Ao}
A1, AFSA 71T} Q] Aol et
Aot A S FHshe Afebd S tiAlst

Fo]Z xJo} A A|(self-presentation)E AHE-FTE.
Aol A= AES] A1 FA 0l hE 217 314 2] <]
v|E E3lekal glom, 278k 7iQle] AgAVdS 1d
3= T Aot 323 0 & I E]=t(Schau, 2000),
0]9} 7-e jo} mE S 2palo] AAFER= o} A
(self-perception)°ll F-3ol= &S & uf HAPsITh
(Acker, 1999). 181} Aol Eﬁfié}% gL 7id
Aog FiEE F 79 8
s}7] ol g eksiAl ]'—‘3] ofelgol Jlom,
ok 7Rl Apoke] AAlde F/dsh=tl oA =
23] ZpAl ] Az el oA|al | k= BRI
TAE A8t a4le] A5 0% N Qs
= olafe = vk

E3], &4 wlrjoleAE= SZHER1 ARrHAo]
Aol 7hsaiARA] BlrF A3FAR1 ‘M Ef T8}
Ao 7} 24 3kE a1 9137 (Mendelson & Papacharissi,
2010), Afote] 7hs 3 Bsh A ow 74
sto] mltjoj el 2, 7|50 2N A &
AMgler 4= QA I ATh(Lury, 1998). Tlt]o] $H730]
A ZAPPEES] AR, B9 Al 2 EY 7]l
g opofst zpot 28-S ThsshAl sk, 22
1 FE &8l AR AAEE BN, Sshe
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Sl Arle] Aot B Aolel T s 2]
o] BT, AA, ekl 5 B4R A9l
A ARl 2] Ay dFEe] FEH v
(Gye, 2006; Lash, 1993).

2. MAFE HAlM

% 2|7 = (Paul Ricoeur)i= ©Jopr]ell €Ja] 52
oz A== SN Aoz AMA Al
*J(identité narrative/ narrative identity)’ 71'dS A
NTHGenette, et al., 1997/1998). $-2]+= 713 AH4
55 B3l ARlE dXshe elA] AAEE
Aoz Qlastal UFAl FAIS 53 1t
o). Ricoeurol] W2, AA HAdL 2] 5L
2 A (dentité comme mémetéy T} “F-F2] Ao}
219 A (identité comme ipséité) O F TAE =
d, 2] FL2 AL AR A543 flellA
W] o= st Bloln], F2 AetEAlS

75'

A BE Y 485 8 Ao

4 247
QA== Roltk. 1= of F 79 Aol Ade]
AFNE Fal Aol il 9 2A A9 AH

= Ao FheFitkKim, 2018).

A Al A4 2] B39 § rit]olE
3l wile Aol Jsshe A AATE ch sl
R, v TR GRS sAlel sk A3
B34 A3 skal tHGiddens, 1991). Giddens™
Alje] 7HRIZClA Aotell thgh ke 7139} e
o] 2RgAo] FoARHA] A del tist Bl
N} 2] Aol Besizlon, 7121 AR
3| AobE AZA 0= 7)Eekar glrkar ARk A
3|4 o] AAIS Adaep] A% o 27
ot kS FEkA] K] HuA] el 2ol

¥ meks 2] Qlal] Abs] el EAlshs

HIR 7IE S 2ok et Sl AREEE ol

O}m Jﬂ

(o]

p

=

A ow kel Hdek o9k o] A BA
g due] A s, guE Aok <l
o] Yol 5314 0 ® EAJsH= Zlo] ozl A8
Ql FAIL B AFAER oWl oo )& F
F/9%7] WEo]thRicoeur, 1985/2004).

o5 ¥AERHY FAE=
AQl, & T4 FAdo] ohet Aoks &
e Esh AA SelM Al el wke
Aol WP EE Flo|thHall, 1992). -2 vl
© AR BeEs o Aol wEah] Wi
o ¢H3] FREAY dHHow hAd FAA
& & =7Fsh, A7) ARl gigk Ajofe]
MAPE wEEoiflel wet AR dis B3
AASE ZEa Qlvkal WA FThHall, 1990). o]k
71E AbE e R FolAlE AR 7101S ov|
i HWiEre 0w duHow Hislth o
FEE SolA Apote] AR olopr]E= e
A Az AWIE Fof dojAH, A-hF =49
fIA el Hob A7FE Tt Ricoeur®] AAF o] &2 7
o vy, FAPdo] ofgAl oozl ¥4
Ee #es gl shel BAYeR SEet

S ¥s]aA SHekKim, 2001).

I

)

W 2

Al Als]oA] ARl F3 e oAt E F
e Hsle Aot Ayt FEAS A
7] Qe WO R oo} e XA AAAdo]
& W QIUHKim & Lee, 2011). A 2
Aoz 14 o] o} 4 vlsdts 7Fe A
& At Q7] WiEel FAE Aol gk &
QHFE 2k Qlrh ey AEsks A9E FEl
TAEE AGL 2AR9 omAe] BANS

g b FUAE s AR

o}ﬂ -z
£

Aoz FAVES FASHHHan, 2014). Aol
tfgk oloprlolM= &= ERRE EXIE 248

QA3A A9} Wet FAZ 5 Ak YA S
7183t} Ao} A 2A2E Helsh e
o7k I Tl glow, vE A ezt
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A ol QlEFeINe] Flo] the AN el B

S 53l A7) ARalE olslskar b
oh wbA MAR AR S o= AR BAS
Zta BAE ATEs AdE vEE 54
ANsh= 4k olopzlgkar & & ltHMcAdams
& McLean, 2013).

AR Aol it Dt e ALEREHE
7Iqko] FA gk Aol AlHES
A AAE TAHORE FANA
Aol 2J#8HA = A TH(Cushman, 1990). 7H212] 7
g BAA, AHA, BEA AdE AHEE]
F3E 5 9o, 4H 2] FRoE et
7] wjEol(Amould & Thompson, 2005) 574 A3}
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& Sl(regionalization) == 7 &F0] =dl, 54 Al
) A R e S I R

=)
=
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1
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S
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BESEREE
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5 b QIAIRE, REEA] 31} 39)7h dAJ8t
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1 Rin 4 2014. 6~ 1385 8365 382
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Figure 3.
Ao SYAE .

Captured by author from Instagram. (December 14. 2018).
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g 7)ol P4 BHE AR T4 A A ol dt AAE] B Jgle] AR Al FA)
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Abstract

As consumer trust in influencers who influence the public on social media decreases, micro influencers, who form
small communities with narrow areas of contents, are gaining renewed attention. In social media, personal identity
is being shaped up and materialized by narrating social relationships and fragmented experiences, and as exploratory
consumption of new places or spaces showing various experiences is activated, places that are repeatedly expressed
have enabled self-identity expressions associated with spatial characteristics. This study focused on space and the
expression characteristics of the narrative identity through the content analysis of text and images shown on Instagram
of 10 fashion micro influencers in Korea.

As a result of this study, the narrative identity according to the space of fashion micro influencers was identified
in three dimensions: occupational identity, role identity, and leisure identity. The occupational identity which was
expressed in the office, restroom in the workplace, or in the elevator on the way to work, was emphasizing the
nonprofessional position of fashion by directly revealing their occupations. But in the role identity found in their rooms
and fitting rooms, they were taking a similar attitude to that of an expert through expressing their fashion styles or
giving advice on coordination, also being recognized by their followers for their discriminatory selections and combination
abilities. In addition, the leisure identity exposed in food culture spaces or vacation spots has been embodied through
famous cafes or various domestic and foreign travel places, and providing trendy information on leisure activities
or displaying consumption ability has induced positive reactions from followers. Thus, micro influencers in this study,
were communicating with the public, maintaining a delicate position between experts and non-experts with active

expressions of taste in fashion, along with each identity that explains themselves.

Key words : micro influencer, social media, Instagram, narrative identity, space
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